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Confidence working with children
Friendly and approachable
Organised
Efficient
Proactive
Well presented
Flexible attitude
Enthusiasm
Positive
Eager to learn
Reliable
Punctual
Passionate about what Girl Power stands for

Display the above attributes!
Always smiling, friendly and enthusiastic
Knowledgeable about the workshops 
Excellent personal presentation (eg clean branded t-shirt, neat hair etc) 
Interactive at all times 
Your assistant should be a 'brand champion' for your business

When running full day Girl Power workshops, it is recommended that you have
an assistant to help you, especially if 15 more girls are in attendance. An
assistant can help you establish and maintain an organised, safe and enjoyable
environment for all involved.
 

Personal Attributes of An Assistant
 

 
 

Expectations  of Your Assistant
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Assistant Duties
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Help the instructor set up before the workshop and pack up afterwards
Support girls as they participate in all activities - help them write in the
booklets, help explain tasks to individuals, assist with art/craft
Assist and comfort unsettled and nervous girls
Help the instructor tidy up throughout the workshop and prepare props for
upcoming activities 
Take girls to the toilet 
Regularly check in with the instructor, asking whether there is anything you
can do to support her in the facilitation of the workshop
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Pay at least minimum wage 
Contractor or employee

 

Before a new Assistant starts working with you, brief them on their tasks,
responsibilities, your expectations and why things are done a certain way. As they
assist you at workshops, give them encouraging feedback along the way. Please
note that assistants don't need to prepare for workshops - they are there to
follow your lead and assist as required. Refer to separate Induction Checklist 
on the Training portal.
 

As the owner of a service based business, you will rely heavily on people
delivering the workshops at a high standard. To ensure a high standard, make
sure you hire carefully. Trust your gut instinct. Also ensure you are very clear
about your expectations. It will be difficult to initiate conversations and take
action around poor performance if certain standards haven’t been
communicated. Criticism of an individual’s performance must be based on
objective, measurable data otherwise conflict will more than likely emerge over
the validity of the criticism. In some cases, it needs to be understood that there is
no room for negotiation eg matters relating to children’s safety. Conversely, when
rewarding or recognising good performance, be explicit and specific.
 

Performance Standards
 
 

Renumeration

Training
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Sharing the vision you have for your business
Taking responsibility
Demonstrating optimism
Communicating effectively
Leading by example
Displaying courage
Being flexible
Showing empathy
Empowering your people
Giving praise
Providing fair and reasonable renumeration
Providing safe and comfortable working conditions
Showing staff what they need to perform
Letting your staff know what they have to achieve
Providing the necessary tools and information to do the job
Treating everyone with courtesy and respect

Effective leaders don’t just provide direction, they also provide vision,
encouragement, inspiration and support. You can do this by:
 

 
“Leadership is a way of thinking, a way of acting and most importantly, 

a way of communicating”
Simon Sinek
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Leadership
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“A brand is a name, term, design, symbol, or any other feature that identifies one

seller’s good or service as distinct from those of other sellers” 
(American Marketing Association).

 

Your Business Name
As a Girl Power instructor, you will promote and run your workshops under your
own brand. You may already have a business and run the workshops as part of
that business eg 'Jane's Dance Academy presents Girl Power Workshops' or you
may want to establish a new business and run your workshops under that name.
If you are going to establish a new business, consider whether you are going to
run other activities underneath the brand name. For example, will you be offering
other services? Activities that include boys? Adult events? If so, you may want to
name your business something that doesn't limit  the type of services you will be
offering. Other things to consider are:
-  are any other businesses called the same name?
- does the name make it clear what you do (it may not matter, but worth
considering)
- run the name past friends and family - what are their thoughts?
- what does the name make people feel/think?
 

Logo
Your business logo is an effective way of communicating information about
your business. A logo is an important part of your company's brand and makes a
significant impact on a  company's  public perception. Think carefully about the
symbols and colours you will use and consider what message your logo will
convey, the audience it will appeal to and how it will appear in various mediums -
eg how will it look on a t-shirt? in an email signature? on your Facebook page? You
may like to have one prototype and develop variations from this for different
purposes. For example, at Girl Power we have these variations:
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A slogan is not essential but if you are going to create one for your brand, begin
with a word bank of points of difference and your purpose and mission. Brand
mantras are short, but they are powerful. This short phrase or statement may
only be three to five words, but these words define your brand. A slogan must
explore the brand’s points of difference or how the brand is unique along with
what the company represents. Girl Power Workshop's slogan is 'Creating
Confident Girls'. It is short and states exactly what we do. In order to create a
brand slogan, firstly identify what sets your brand apart and list your points of
difference. Once the points of difference are identified, you can create a slogan
that is: 
Simple -  short and to the point.
Informative - communicates the purpose of the brand
Inspiring - exciting and unique
 
Examples of slogans
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Creating Confident Girls
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For some businesses, the owner is the 'face of the business'. This can be
advantageous as it helps build trust and loyalty between the business and the
customer. You need to consider whether you will be the face of your business
and if so, your own personal branding. When considering your own personal
branding, be mindful of your appearance, the personal values you project, and
your authenticity. What do you stand for and how does this connect and
reinforce your professional brand? By using your own personal brand to enhance
your professional brand, you can connect with people on an emotional level
which in turn can help foster trust in your business. You can promote your own
personal brand through your social media presence, on your website and in face-
to-face interactions. It is important to note that using your personal brand to
complement your professional brand doesn't mean being someone you are not -
it means you need to find the values that connect you and your professional
brand (and to be honest, if nothing resonates, you may be in the wrong job!) 
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Remember, you are in control of your brand! You can define what you stand for.
Perception is reality, so it is essential that you carefully cultivate your brand's
image. Branding occurs whether you participate in it or not. For example, if your
website is out of date, you hardly ever post on your business Facebook page or
you don't reply to emails, this inadvertently becomes part of your branding. If
you do not take the time to brand your organisation, the market will brand it for
you. 
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Personal Branding

Final Word On Branding
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Have A Plan
A business plan is a written description of your business's future, a document that
tells what you plan to do and how you plan to do it. If you jot down a paragraph
on the back of an envelope describing your  business  strategy, you've written
a plan, or at least the start of one! A business plan  is an  important  tool to help
guide your decisions. Think of it as your path to success, providing greater clarity
on all aspects of your business, from marketing and budgets to the way you run
your workshops. A business plan doesn't have to be a big long document
(although if that's what you enjoy doing, go for it!) - it's really about setting goals,
tracking your progress toward those goals and making changes along the way as
required.
 
In this module, we will look at a few simple ways for you to plan and set goals for
yourself.
 
Firstly, let's have a look at a ONE PAGE BUSINESS PLAN. This is a super simple
template for you to complete. Take a look at the example on the next page and
then fill out the blank business plan on the page that follows that. 
 

Business Planning
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ONE PAGE
BUSINESS PLAN
 

UNIQUE VALUE PROPOSITION: THE OPPORTUNITY:

BUSINESS NAME:

TARGET MARKET: COMPETITION:

MY COMPETITIVE EDGE:

BUSINESS SET UP EXPENSES: REVENUE:

MARKETING ACTIVITIES: MILESTONES:

Sunshine Wellness Academy

Creating wellbeing experiences 

for kids that are fun!

Children are experiencing a higher level of

stress and anxiety due to a number of

factors - my services will help children

develop healthy 

self-esteem and inner confidence

Parents (predominantly mums) of

primary aged children 

(approx age 30 - 50 yrs)

All other extra-curricular activities eg

dance, music, sport etc

Fun based activities with life changing

outcomes

New printer

Insurance

Basic

props/art

materials

Logo design

Banners

Kids Yoga classes

Girl Power workshops

Kids Dance Fitness

Social media posts

Facebook ads

Flyers

Radio interview and editorial in local

paper

List on free 'What's On' platforms

Email schools & community groups

 

Create Business Facebook page

Set upbooking & payment system

Finalise logo

Announce launch of business on social media

Book hire of venue to run activities
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ONE PAGE
BUSINESS PLAN
 

UNIQUE VALUE PROPOSITION: THE OPPORTUNITY:

BUSINESS NAME:

TARGET MARKET: COMPETITION:

MY COMPETITIVE EDGE:

BUSINESS SET UP EXPENSES: REVENUE:

MARKETING ACTIVITIES: MILESTONES:

My logo
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SWOT Analysis
The next planning tool we will look at is the SWOT ANALYSIS. When setting up
your business (or any stage during the life of your business), it is helpful to
perform a SWOT analysis. This will assist you in identifying your business'
strengths, weaknesses, opportunities and threats as you define your brand and
clearly understand what it is that  you have to offer. You will also identify areas
that need work and improvement.
 
Strengths: Strengths are internal characteristics that create a competitive
advantage. For example, teaching skills would be a strength.
Weaknesses: Internal weaknesses that need to be improved. Disorganisation
would be an example of a weakness.
Opportunities: Opportunities are external. There are always opportunities for
you to take advantage in the marketplace. Education would be an example of an
opportunity.
Threats: External threats cannot be controlled, but they may be addressed in
your opportunities. Competition with more experience is a threat.
 
A SWOT analysis will be unique to each business. Taking a moment to complete a
SWOT analysis for your business.
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STRENGTHS WEAKNESSES

THREATSOPPORTUNITIES

SWOT
ANALYSIS
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Specific (simple, sensible, significant).
Measurable (meaningful, motivating).
Achievable (agreed, attainable).
Relevant (reasonable, realistic and resourced, results-based).
Time bound (time-based, time limited, time/cost limited, timely, time-
sensitive)

What do I want to accomplish?
Why is this goal important?
What resources do I need? 
What are the limitations?

How many/much?
How do I know if I have reached my goal?
What is my indicator of progress? 

Smart Goals
The next planning tool we will utilise is the SMART GOALS planning method. In
our positive psychology module, we looked at Martin Seligman's PERMA model
of wellbeing. You may remember that A stands for Achievement. Having clear
goals helps us achieve - goals give us a sense of direction, motivation, focus and
clarify what is important. A SMART goal helps us focus our efforts and increase
the chances of achieving a goal. SMART is an acronym that stands for: 
 

 
Specific 
A goal should be clear and specific, otherwise you won't be able to focus your
efforts or feel truly motivated to achieve it. To get specific, try to answer the five
"W" questions:

 
Example
Imagine that you are currently a certified Girl Power instructor and you'd like to
start running workshops in schools.  A specific goal could be, "I want to run at
least one workshop in schools each week".
 
Measurable
A SMART goal must be measurable. To make a goal measurable, ask yourself:
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Do I have the resources and capabilities to achieve the goal? If not, what am I
missing?
Have others done it successfully before?

Is the goal realistic and within reach?
Is the goal reachable given the time and resources?
Are you able to commit to achieving the goal?

Does my goal have a deadline?
By when do you want to achieve your goal? 

For example, building on the specific goal above: 

 
Example
"I want to run at least one workshop in schools each week for 8 consecutive
weeks"
 
Achievable
A SMART goal must be achievable and attainable. This will help you figure out
ways you can realise that goal and work towards it. The achievability of the goal
should be stretched to make you feel challenged, but defined well enough that
you can actually achieve it. Ask yourself:

 
Realistic
A SMART goal must be realistic in that the goal can be realistically achieved given
the available resources and time. A SMART goal is likely realistic if you believe that
it can be accomplished. Ask yourself:

 
Timely
A SMART goal must be time-bound in that it has a start and finish date. If the goal
is not time constrained, there will be no sense of urgency and motivation to
achieve the goal. Ask yourself:

 
For example, building on the goal above: 
"By 30th June, I will have at least 8 school workshop bookings for Term 2"
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Complete the SMART GOAL worksheet for your business
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Specific

Measurable

Achievable

Realistic

Time

My Goal:



Wrong goals  - too big, not challenging enough, unrealistic
Unclear Focus - we don't define what it is that we actually want to achieve
No Action Plan - pre-determined written goals and action plans are essential
for achievement
Mental Barriers - irrational thoughts, imposter syndrome, lack of belief in
own abilities

Something that can prevent or hinder us from achieving our goals is
procrastination! Procrastination is the action of post-poning or delaying
something. The main reasons we procrastinate are:
 
1.
2.
3.

4.

 
If you can complete the One Page Business Plan, perform the SWOT analysis
and identify your SMART goals, you will reduce the risk of procrastination and
set yourself up on the path to success! 
 

"Procrastination is the thief of time!"
Edward Young, Night Thoughts (1742)
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Overcoming Procrastination
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Girl Power Workshops 2020

The way you go about marketing your business and your workshops is going to
have a profound impact on the success of your business. While no method is
fool-proof and different methods may be more effective in some
cities/communities than others,   I am sharing some of the marketing strategies
that I have found
successful.
 

Social Media
Having a Facebook page for your business is of paramount importance. Through
this you can promote your brand and your workshops, tell potential clients what
you do, attract new clients and build stronger relationships with existing
clients. Often people look at a Facebook page instead of a website. Consider
running Facebook ads – but first make sure you know how to do this effectively
and economically. You should also have an Instagram presence. Try to 3-4 x per
week on Facebook and Instagram. Post photos from your workshops (only use
photos of girls for whom you have permission), inspirational quotes and
information about upcoming events. 
          

Website
A website is not essential but it does help establish a sense of professionalism
and credibility as an organisation. To create a website, you'll need a domain host
for the website name and a website host for the website itself. Some companies
such as Wix offer both. If you have limited I.T skills, I suggest you go with a
company like Wix as it's easy to set up, relatively low in cost and you can make
updates yourself. Paying an oustide party to create and update your website is
pricey and also means you can't make updates instantly.  
         

Testimonials
Testimonials are an extremely valuable asset for your business. They
strengthen your reputation by expressing the trust that other people have in
your business and what you offer. As soon as you start running workshops, ask
parents to write reviews on your Facebook page. If you receive positive
comments via email or messages, ask whether that person would mind you
using their comments in a testimonial. 
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Email Marketing
Gradually over time you will build your email database. Use this to
regularly keep in touch with the parents of girls who have attended or
expressed interest in your workshops. You might use an email marketing
platform such as Mailchimp so that you can generate professional looking
emails.
 

Flyers and Posters
You may like to generate general flyers/posters that advertise your
business as a whole and/or for specific upcoming workshops eg a series of
workshops during the school holidays or an upcoming workshop in a regional
area.
 

Community Promotions
Local community newspapers, online ‘What’s On’ platforms and radio
stations are often quite happy to promote Girl Power workshops free of charge,
as they understand the benefit that these workshops offer girls.
 

Schools
Schools are often quite prepared to display a Girl Power poster in their
foyer, mention the workshops in their newsletters or distribute flyers to their
students. Make contact with schools and ask how they might be able to let girls
in their community know of the workshops you offer. You can also promote the
workshops you offer in schools at the same time.
 

Community Groups
Local sports, dance, gymnastics, church and other community groups are
often interested in our workshops. Approach them about running a workshop
for the girls in their club or ask whether they would mind spreading the word
about your public workshops.
 

Networking
Get into the habit of carrying around business cards or flyers wherever you go.
When you meet people, they will be interested in what you do – it’s a unique
line of work! Most people know a young girl or someone who works at a school
and they are often keen to find out more. You may also like to consider
attending organised networking events in your community.

17



MODULE 8 - BUSINESS SUCCESS

Girl Power Workshops 2020

Extra Tips For Filling Your Workshops...
 
 
Select appealing venues for your workshops that are close to coffee shops,
shopping centres, libraries and other places where parents like to hang out!
This give s parents something appealing to do after they drop their child off.
 
Run workshops on convenient days. What days suit families? In a week where
there are public holidays, families may be away so best to run your workshop
during the other school holiday week. Girl Power Clubs work well if they start
straight after school (allowing time to travel from school to the club)
 
Connect with schools and small business owners. Ask if you can leave flyers
with them. They are usually happy to help promote Girl Power, as long as it
doesn't compete with something else they are already doing.
 
Get your friends on board! Invite your friends' kids to your workshops and ask
them to tell all their friends. Send an email and share a social media post with
everyone you know!
 
Give aways! Kids love freebies so consider handing out branded balloons,
stickers or pens. 
 
Run competitions online! Everyone loves a competition, especially if there is a
prize involved (check Facebook competition rules). Competitions can increase
awareness and interest in your business
 
Use forums. Join local parenting and community forums to spread the word
about your workshops
 
Post short videos on social media of yourself talking about what you do.
Videos receive greater engagement than photos. Be passionate, authentic and
inspiring. 
 
Take part in local events. Run a stall at the local school fair - give away
branded items eg balloons, charge a small fee to make a Gratitude Jar!
 
Connect with Home Education groups. Get in touch with families educating
their children at home - this could be a great opportunity to run a private Girl
Power session
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What happens in a workshop (the topics covered and examples of activities)
How the workshops benefit girls
How long the workshop is
How much it costs
When/where the workshops take place
How many girls in each workshop
What a parent or teacher needs to know so they can visualise a workshop in
action (videos and/or photos can help with this)

How To Talk About What You Are Selling
 
Girl Power can take a bit of explaining! If you can explain clearly how the
workshops work and what makes them so good for girls, parents and teachers
will want to book!
 
You'll need to become confident in explaining what a Girl Power workshop
involves ie

 
Here are some ways I describe what we do..
- In a Girl Power workshop, I help the girls develop a positive mindset and inner
confidence through fun and creative activities
- The girls learn to appreciate their own individuality and that they don't have to
always fit in with their peers plus they learn some tools to deal with those tricky
friendship issues and also become more confident about taking on challenges
- I run full day workshops, an ongoing weekly club and also run workshops for
schools and community groups
 
Another good point to make is that (unlike many other activities for kids) Girl
Power workshops are non-competitive or judgemental. It's all inclusive and we
welcome all girls to take part. 
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Test material
Take promotional photos
Film the workshop in action
Gather testimonials

Trial Workshop
 
Before I launched Girl Power Workshops and started promoting my workshops,
I facilitated a 'trial' workshop. For this workshop, I invited around 12 girls
(daughters of friends and friends of friends!) to participate in a workshop that
was delivered just as I intended to run my 'real' workshops. The purpose of the
trial workshop was to:
 

 
As a certified Girl Power instructor, you will have access to photos for which we
already have permission from parents. But you may like to get some of your
own (include a question in your enrolment process regarding permission to use
images of children). Ensure your photos are of a reasonable quality.
 
By far THE most valuable result from a trial workshop is the testimonials you
receive. After the workshop, I invited parents to write a review on my Facebook
page. These reviews are incredibly important and will really help your business
establish a positive reputation in your community before you have even run
your first 'real' workshop!  Here are a few of the Facebook reviews I received
after my 'trial' workshop:
 
"I was so impressed with the workshop. The activities were great fun with a positive and
empowering message underlying each of them. The girls finished the day with tools to help
them think more positively about themselves and how they handle the inevitable difficulties
they face in social situations. Fabulous. I highly recommend Girl Power workshops"
Natushka, parent of Miss 9
 
"My 7 year old daughter had a wonderful time at her Girl Power workshop. She came home
with useful strategies that we have been able to implement into everyday life. I highly
recommend this workshop for girls aged 7-12 years" Amanda, parent of Miss 7
 
"My daughter loved the Girl Power Workshop! I love the way the workshops get girls to focus
on what's on the inside, rather than what's on the outside. Such an important message for
young girls in this time of social media which can draw so much attention to body image
and how many 'likes' they get on a photo  :(  My daughter came away feeling positive,
empowered and strong about the tools she had gained so I highly recommend!" Alice,
parent of Miss 7
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Talking Money
While running Girl Power workshops is an incredibly rewarding way to spend
time, the reality is that it still needs to make money! So in this module, we will go
through some 'money basics', ensuring that you can generate a profit from all
your amazing hard work!
 
Part of running any business is keeping on top of your financials. Put in its
simplest terms, you need to be aware of what money is coming in from your
workshops (income) and how much you are spending to deliver the workshops 
(expenses). The amount left after subtracting your expenses from your income is
your profit. 
 

WHAT YOU CHARGE - YOUR COSTS = PROFIT
 

What To Charge
What you charge will depend on where you live - you can have a look at the main
Girl Power Workshops website to see what we charge in South Australia.
However, you can charge what you like - research and work out what feels
reasonable in your area and find out what the going rate is for other kids'
activities around you eg dance classes, soccer, martial arts etc. This will give you
a good idea as to what to charge. 
 

Business Costs
You will have two types of costs - specific workshop costs (eg venue hire,
assistant) and annual overheads (eg insurance, printer, stationery etc). You may
already have an accounting software program to track income and expenses or
you could consider getting a program such as Xero or MYOB. Otherwise, you
could use a simple Excel spreadsheet. Download the demo Excel spreadsheet on
the Instructor Training portal so that you can play around with numbers and see
how much you can earn by varying the number of workshops you run, number
of participants, what you charge etc
 
Keep receipts for everything you buy - these are tax-deductible expenses, which
means you pay less tax. 
 
Have a play with the Demo Spreadsheet on the Training portal to fill in your
potential income and expenses.
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Let people know how passionate you are about what you are
selling - passion is contagious!
Believe in yourself - you wouldn't be where you are if you didn't
have  strength of character, positivity, a passion to learn and a
desire to help others
Ignore the 'negative nellies' in your circle (you know who they
are!)
Check budgets regularly 
Be prepared to put in some hard work. It takes time and effort
to build up a business
Create a professional image with your branding  
Customer service must be outstanding, not just ok. Create 
 'moments of magic'!
Create a fantastic first impression! First impressions last
Don’t get yourself down if something doesn’t ‘take off’
immediately.  Talk   to your customers, do some market
research, check your prices, tweak your marketing. 
Look at obstacles and mistakes as opportunities to learn and
improve
Praise and reward staff 
Celebrate your successes - even the small wins! 

 

EXTRA TIPS FOR RUNNING A SUCCESSFUL BUSINESS 
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As a Girl Power instructor, we are here to support you! We want you to thrive as
an instructor, whether you are running it as part of a new business, as an extra
offering for a current business or on behalf of a school or community group.
Therefore, if you have any questions, feedback or need advice, we are here for
you! There are a number of ways that you can get in touch.
 
When you become a certified instructor, you will be able to join our GIRL
POWER INSTRUCTOR private Facebook group. In this group, you can post
questions and share experiences with the group. Your questions will be
answered by Joni or one of the Girl Power mentors.
 

If you'd rather connect one-to-one, you can email
joni@girlpowerworkshops.com.au

 
In addition to the training you have already received as part of the Girl Power
Training course, certified instructors also have access to online professional
development presentations in areas such as student management, positive
psychology, special learning needs, marketing and other valuable topics that
will help you thrive as an instructor.

MODULE 9 - SUPPORT
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How Girl Power Supports You
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We often update and improve our workshop plans as we engage in
professional development and try out new ideas. Therefore, you will find that
the workshop plans will be replaced or changed slightly from time to time.
When we make a change, we will always let you know and if the change is
unclear to you, please reach out for guidance and clarification. And if you ever
have an idea for a new workshop activity, feel free to share - we'd love to hear
about it!

Once you have become a certified Girl Power Workshops instructor, you will
have access to the Instructor Portal where you will find the Girl Power logos. We
have a few variations on hand, designed to suit different purposes. You will be
able to use these logos to promote your workshops - as previously explained,
you need to have your own business name/school under which you are
promoting the workshops. The Girl Power logos can be used to promote the
workshops, but are not to be represented as the company actually presenting
the workshops eg you may promote the workshops as follows -  'Jayne's Dance
Academy presents Girl Power Workshops'.
 
You will also have access to flyer templates that you can use to promote your
workshops.
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Updates

Girl Power Logos

Girl Power Merchandise
We currently sell Girl Power Workshops caps and t-shirts.They are very popular
wih the girls!  You are welcome to use our logo to design your own t-shirts OR
you can save yourself some hassle and order them through our supplier. If you
are interested, let us know and we will send you the details.  

Copyright
Please note that the information provided in this course is for your use only (as
the purchaser of the training) and solely for the purpose of running Girl Power
workshops. The information in this manual is not to be replicated or used for
any other person or purpose. 
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Woo hoo! You've come to the end of the Girl Power Instructor Training Course!
What a journey it has been and I hope that you feel inspired, empowered and
motivated as a result of all the learning provided in the course. To re-cap in a

nutshell, we have covered....
 
 
 
 

Why & How We Help Girls
Positive Psychology
How to run a SHINE workshop
Ways To Be An Engaging Teacher
Student Management
Girl Power Assistants
Marketing Your Workshops
Branding
Money Stuff
10 Quizzes
3 Weekly Challenges
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So.....What's Next????
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FOUR full day workshop plans
THREE school/community (1.5 hr) workshop plans
36 Girl Power Club lesson plans
THREE online workshop plans
Girl Power logos
Professional Development 
Ongoing support and advice
Invitation to join private Instructor Facebook group
Link to your website/socials on the main Girl Power page
Promotion of your events on the main Girl Power social media platforms
Ongoing access to the 10 training modules

 
 

Complete the online Girl Power Instructor Training Course (DONE!)

Learn the FRIENDSHIP FIRE segment of the SHINE workshop and send us a
video of you conducting this segment to at least 2 children (during Covid-19,
you can replace children with 1-2 adults)

Sign the Licence Agreement and sign up for your Instructor Membership at
$14.95 per mth (we will send you these links after evaluating your video)

 

UPLOAD your video to the link on the portal
 

 
 
 

 
  

If you have any questions, don't hesitate to reach out!
Thank you for taking the Girl Power Instructor Training Course -
we hope to see you empowering girls in your community soon!
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To start running Girl Power workshops in your community, you'll need to become a
certified Girl Power instructor. Certification gives you access to....

 How To Become Certified

And that's it!


